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Soy-based blacktop sealant hits the road in Guelph

Rob O'Flanagan/Mercury staff

GUELPH — The smell was a rich citronella, but
the product sinking deep into the parking lot was
definitely soybean oil.

With Guelph-based Soy 20/20 acting as
promoter, the small company Surface Green

A ’ Solutions demonstrated a new asphalt sealant on
B ) . Thursday that is said to revitalize, protect and

} \ prolong the life of roads, streets, driveways and
parking lots.

The product, known as RePLAY, is about 88 per
cent biodegradable and includes recycled
polystyrene polymers. It’s being marketed as a
“green, environmentally friendly” alternative to
petroleum-based products, and is about the
same price.

A team from Surface Green
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“It’s better than the alternative,” said Bob
Jamieson, president of Surface Green Solutions, the Listowel-based company marketing the product and its
application in Ontario.

If it catches on, he and others said, it could potentially expand soybean processing activity and employment
in Ontario. While it is currently made in the U.S. and imported into Canada, some say it could be made
locally if the demand grows.

Right now, the product has been slow to catch on in Ontario, but has been embraced by the city of
Edmonton and other jurisdictions in western Canada, said Jamieson. There is an ingrained mindset that sees
continuous patching and pothole filling, followed by asphalt replacement after about 20 years, as the only
way to do roads. RePLAY may offer a better, cheaper approach.

Jamieson was at the Ontario Agri-Centre in Guelph to talk about RePLAY and demonstrate its application in
the centre’s parking lot. A host of agribusiness insiders from industry and government were on hand. A
stretch of parking lot about 30 meters long was sprayed in a matter of seconds once the application got
rolling.

Jamieson said asphalt breaks down over time, becoming oxidized, grey and cracked. RePLAY revitalizes it,
sinking up to an inch-and-a-quarter into the surface, bonding its elements and preventing further



breakdown. The result can be up to 15 years of additional life for asphalt surfaces, and significant long-term
cost savings.

Patented RePLAY is made by BioSpan Technologies of Missouri. When applied every three to five years, the
product extends the life of paved surfaces and saves on the high cost of repaving. The solution cures within
15 to 30 minutes, eliminating lengthy lane and lot closures associated with other products.

According to Jamieson, it costs on average about $13,000 per kilometre to apply. Repaving costs about
$200,000 per kilometre.

But despite the benefits, RePLAY is not getting much play locally. Surface Green Solutions has done a
number of applications in Grey, Lambton and Perth counties, Jamieson said.

“We’re not seeing the number of applications
we’d like to be seeing,” he said. “In today’s
environment a lot of municipalities and roads
people are very conscientious of the dollars they
spend, and rightfully so. People need to get a
level of trust — believe in you and believe in your
product — before they write you that purchase
order.”

Surface Green Solutions operates as a
distributor and installer of environmentally
friendly product lines. Committed to working
with their suppliers and customers to provide
a cost effective and environmentally friendly
solution. Surface Green Solutions ensures that
Solutions market RePLAY. all product lines are safe for the environment

and work as well as or better than the

products they are meant to replace.

Surface Green Solutions i
distributor/installer for a line o
based products used in the aspha
offering 20 different produc
Committed to environmentall
solutions THAT WORK

Rob Roe is the director of bio-product
commercialization for Soy 20/20, a private not-
for-profit corporation that works to find new
market opportunities for Canadian soybeans. Soy
20/20, he said, is assisting Surface Green

“They are looking to develop their market for it,
so we are working with them on the commercial
side,” Roe said. “You have to demonstrate, you
have to give the product some exposure, and
awareness.”

Soy 20/20 is also assisting Jamieson’s company
with product testing and data collecting, and with
securing funding if necessary.

“Our strategy is to help drive the demand for the product,” said Roe, speaking of RePLAY, “such that, you
get to a volume where it’s feasible to bring the production of the product to Ontario. If we get the volume
high enough it will make a lot more sense to use locally produced soybeans that are processed here in
Ontario.”

There are soybean oil producing facilities in Windsor and Hamilton, and Ontario is a major grower of the
crop, he added. With additional production of soy products, he added, comes employment, and spinoff
businesses.
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